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Answer all questions

1 Analyse two impacts on SCC of the changing external influences in country Z.
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2 Analyse two benefits to SCC of developing new clothing products made from recycled materials.
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3 (a) Refer to Table 1.1. Calculate the payback period for SCC’s new factory.

 ...................................................................................................................................................
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 (b) Refer to Table 1.1. Calculate the accounting rate of return (ARR) for SCC’s new factory.
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 (c) Evaluate whether SCC should invest in the new factory.
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4 (a) Refer to Table 1.2. Calculate the price elasticity of demand (PED) for bespoke clothing.
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  (b) Evaluate the usefulness of PED and income elasticity of demand (YED) to SCC’s sales 

forecasting for mass-produced clothing.
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5 Evaluate the impact of SCC’s HRM decisions on the future success of the business.

 ..........................................................................................................................................................
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